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CBD Bengaluru Luxury and Upper Upscale Hotels Food and 

Beverage Performance 

Quarter 1 - 2023 

By Compset Vision Technosoft Private Limited™ 

We are pleased to present the Q1 2023 performance report for the food and beverage sector in hotels across CBD 
area of Bengaluru city. The report provides an analysis of the sector's performance during the first quarter of 2023, 
comparing it with the same period in Q1 2022. 
 
The hotel industry in Bengaluru has witnessed several changes and challenges in recent years, including the impact 
of the COVID-19 pandemic on business operations. However, the food and beverage sector has remained a vital 
component of the industry and a key revenue generator for hotels. 
 
This report provides a comprehensive overview of the food and beverage sector's performance, including revenue, 
occupancy rates, and average checks. We have also analysed the factors that have influenced the sector's 
performance. 
 
The report aims to provide you with valuable insights and data-driven analysis that will help you make informed 
decisions for your business. We hope you find the report informative and useful in understanding the current state 
of the food and beverage sector in CBD Bengaluru's hotel industry. 
 
Quarter 1 snapshot  

• The total food and beverage revenue witnessed an astounding growth of 127% soaring from an average of 
INR 2.56 Crore per month in Q1 2022 to INR 5.81 Crore in Q1 2023. 

• This remarkable growth was primarily fuelled by a 22% increase in Average Per Cover (APC), rising from INR 
1,611 to INR 1,962. 

• The Banquets and Coffee Shop outlets remained the top contributors to the overall food and beverage 
revenues, showcasing their significance and popularity. 

• The Coffee Shop had the highest occupancy in both Q1 2022 and Q1 2023, with 47% and 74% respectively, 
indicating its consistent appeal among customers. 

• The substantial revenue growth in Q1 2023 was driven by the Banquets outlet, with an additional INR 1.8 
Crore per month, followed by the Coffee Shop with an additional INR 44 lacs per month and the Indian 
outlet with an additional INR 29 lacs per month. 

• The Indian speciality outlet experienced the highest growth in APC, with a notable increase of 42%, followed 
by the Pan Asian outlet with a growth of 37%. Pan Asian also had the highest APC at INR 3,405. 

• The total average daily revenue for food and beverage surged from INR 8.5 lacs to INR 19.4 lacs, 
accompanied by an increase in footfall from 536 covers to 988 covers. 
 
In summary, the food and beverage department witnessed an impressive growth in Q1 2023, with a 
considerable increase in revenue, driven by the Banquets and Coffee Shop outlets. The Coffee Shop 
maintained high occupancy, while the Indian and Pan Asian outlets showed notable growth in APC. 
 

mailto:satpal.arote@compset.in


 

 
www.compset.in   

satpal.arote@compset.in   
 
 

 

 

Illustration 1: Quarter 1 Outlet wise break up of Occupancy, APC, RevPas and Average revenue along with % Change vs Q1 2022 done by the 
F&B department in a luxury and upper upscale hotel.  
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In Q1 2023, Banquets accounts to 47% of total food and beverage revenue followed by Coffee shop at 19%, vs 35% 
and 26% in Q1 2022. IRD’s contribution dropped from 10% in Q1 2022 to 5% in Q1 2023 owing to a clean operational 
Q1 2023 unlike a scare of 3rd wave in January 2022.  

Illustration 2: Contribution mix by Food and Beverage Venue to total food and beverage revenue. 
 

• Customer Demand: The food and beverage department experienced substantial growth in average daily 
covers during Q1 2023 compared to Q1 2022. The total average daily covers increased by 452 from 536 to 
988 in Q1 2023, indicating a strong growth rate. 

• Outlet Performance: The Banquets and Coffee Shop outlets were the primary contributors to the increase in 
average daily covers, with growth of 203 and 115 covers, respectively. Other outlets, including Indian, Pan 
Asian, IRD, and Bar, also showed varying degrees of growth. 

• Revenue Growth: Average daily revenue for Q1 2023 increased significantly from INR 8.55 lacs to INR 19.49 
lacs, compared to Q1 2022 accounting to an increase of INR 10.94 lacs. 

• Revenue Contribution: The Banquets outlet had the highest average daily revenue of INR 9.25 lacs followed 
by the Coffee Shop with INR 3.69 lacs. Other outlets, such as Indian, Pan Asian, IRD, and Bar, also 
contributed to the overall revenue growth. 
 

Illustration 3: Day wise Cover and Revenue performance done by the F&B department in a luxury and upper upscale hotel.  

 
We further drill down into 6 major food and beverage outlets listed below along with a birds eye view of the total 
F&B performance – 

1. Overall / Total Food and Beverage  
2. Banquets 
3. Coffee Shop 
4. Indian 
5. Pan Asian 
6. Bar & Lounge 
7. In Room Dining 
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1. Overall / Total Food and Beverage  

• Q1 2023 revenue has grown by 127% vs Q1 
2022. Dinner meal period with INR 2.27 Cr., 
increase has accounted for 70% of Q1 2023’s 
growth. 

• Total Food and Beverage revenue has 
averaged at INR 5.81 Cr. per month. With INR 

6.29 Cr., February was the strongest month of 
the quarter. 

• Full Year Q1 2023 APC’s have seen a 
significant growth of 22% vs Q1 2022. March 
recorded highest APC with INR 2,007. 

 
 

Illustration 4: Month wise break up of Occupancy, APC and RevPas along with average revenue done by the F&B department in a luxury and 
upper upscale hotel. 

 

• In Q1 2023, food sales constituted 73% of the total revenue, while beverage sales accounted for 22%, and 
the remaining 5% came from other revenue sources. This represents a slight shift compared to Q1 2022, 
where the food, beverage, and other revenue mix was 76%, 20%, and 3% respectively. 

• In terms of meal periods, Q1 2023 revenue breakdown shows that 9% of the total revenue comes from 
breakfast, 24% from lunch, and 68% from dinner. This differs from Q1 2022, where the revenue mix for 
breakfast, lunch, and dinner was 7%, 28%, and 65% respectively. 
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Illustration 5: Month wise break up of Mix of Business by Segment and Meal period done by the F&B department in a luxury and upper upscale 
hotel. 
 

• Weekdays account for 59% of the total 
business with Thursday being the strongest 
weekday contributing to 15.5% of the total 
revenue. 

• Weekends account for 41% of the total 
revenue with Friday being the strongest 
weekend-day with 15% share. 

Illustration 6: Full Year Q1 2023 Revenue contribution by Day of week and Mix of Business by Day of Week and Meal period done by the F&B 
department in a luxury and upper upscale hotel. 
 

• Average daily covers for Q1 2023 increased from 536 covers to 988 covers a growth of 452 covers vs Q1 
2022. The growth in covers was driven by dinner meal period which increased from 267 covers in Q1 2022 to 
477 covers in Q1 2023. 

• Daily revenue for Q1 2023 averaged INR 19.5 lacs vs INR 8.56 lacs in Q1 2022 The increase in revenue was 
driven by dinner meal period which saw an increase of INR 7.47 lacs per day. 
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Illustration 7: Day wise Cover and Revenue performance by Meal period done by the F&B department in a luxury and upper upscale hotel. 
 

2. Banquets  

• Banquets revenue has grown from an average 
of INR 95.19 lacs per month in Q1 2022 to INR 
2.75 Cr. per month in Q1 2023 a growth of 
190%. Majority of the growth was driven by 
dinner revenues, which saw a staggering 
growth of INR 1.25 Cr per month vs Q1 2022.  

• Banquets accounts to almost 47% of total 
hotel food and beverage revenue, averaging 

INR 2.75 Cr per month. February 2023 with 
INR 3.06 Cr was the strongest month of Q1 
2023. 

• APC’s have seen a year-on-year growth of 18% 
and March with INR 3,506 was the best month 
for Q1 2023. 

 

      

Illustration 8: Month wise break up of Occupancy, APC and Revpas along with average revenue done by Banquets in a luxury and upper upscale 
hotel. 
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• Food sales account for 77% of revenues, while beverage sales account for 14% and other revenue accounts 
for 9% vs a mix of 82%, 32% and 5% in Q1 2022. 

• Of the total revenue, 5% comes from breakfast, 25% from lunch, and 70% from dinner, vs a mix of 4%, 24% 
and 72% in Q1 2022. 
 

Illustration 9: Month wise break up of Mix of Business by Segment and Meal period done by Banquets in a luxury and upper upscale hotel. 
 

• Weekdays account for 57% of the total 
business with Tuesday being the strongest 
weekday at 15.4% contribution mix. 

• Weekends account for 43% of the total 
revenue with Friday being the strongest 
weekend-day with 18% share. 

 

Illustration 10: Full Year Q1 2023 Revenue contribution by Day of week and Mix of Business by Day of Week and Meal period done by Banquets 
in a luxury and upper upscale hotel. 

 

• Average daily covers for Q1 2023 increased from 140 covers to 343 covers a growth of 203 covers vs Q1 
2022. The growth in covers was driven by dinner meal period which increased from 103 covers in Q1 2022 to 
219 covers in Q1 2023. 

• Daily revenue for Q1 2023 averaged INR 9.3 lacs vs INR 3.2 lacs in Q1 2022. The increase in revenue was 
driven by dinner meal period which saw an increase of INR 4.07 lacs of per day. 
 

mailto:satpal.arote@compset.in


 

 
www.compset.in   

satpal.arote@compset.in   
 
 

 

Illustration 11: Day wise Cover and Revenue performance by Meal period done by Banquets in a luxury and upper upscale hotel.  
 
3. Coffee Shop 

• Q1 2023 witnessed a remarkable growth of 
66% compared to Q1 2022. The average 
monthly revenue increased from INR 66 lacs 
in Q1 2022 to INR 1.10 Cr in Q1 2023.  

• The growth in Q1 2023 can be attributed to 
notable increases in dinner and breakfast 
revenues. The dinner revenue saw a 
significant monthly increase of INR 20.79 lacs, 
while the breakfast revenue witnessed a 

monthly increase of INR 13.46 lacs. These 
improvements in both meal periods played a 
crucial role in driving the overall revenue 
growth. 

• Q1 2023 APC’s have seen a good growth of 
15% vs Q1 2022, the increase is driven by a 
21% and 22% growth in Lunch and Dinner 
APC’s. 

 

 

Illustration 12: Month wise break up of Occupancy, APC and Revpas along with average revenue done by the Coffee shops in a luxury and upper 
upscale hotel.  
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• Food sales account for 88% of revenues, while beverage sales account for 12% vs a mix of 89% and 11% in 
Q1 2022. 

• Of the total revenue, 25% comes from breakfast, 32% from lunch, and 43% from dinner vs a mix of 22%, 38% 
and 39% in Q1 2022. 

 

Illustration 13: Month wise break up of Mix of Business by Segment and Meal period done by Coffee shops in a luxury and upper upscale hotel. 

 

• Weekdays account for 55% of the total 
business with Wednesday being the strongest 
weekday contributing to 15% of the total 
revenue. 

• Weekends account for 45% of the total 
revenue with Sunday being the strongest with 
20% share. 

 

Illustration 14: Q1 2023 Revenue contribution by Day of week and Mix of Business by Day of Week and Meal period done by Coffee shops in a 
luxury and upper upscale hotel. 
 

• Average daily covers for Q1 2023 increased from 224 covers to 338 covers a growth of 115 covers vs Q1 
2022. The growth in covers was driven by breakfast meal period which increased from 116 covers in Q1 2022 
to 199 covers in Q1 2023. 

• Daily revenue for Q1 2023 averaged INR 3.7 lacs vs INR 2.2 lacs in Q1 2022. The increase in revenue was 
driven by dinner meal period which saw an increase of INR 67 thousand per day. 
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Illustration 15: Day wise Cover and Revenue performance by Meal period done by the Coffee Shop.  
 

4. Indian

• Q1 2023 has grown by 80% averaging at INR 
66.4 lacs per month vs INR 36.8 lacs in Q1 
2022. 

• The growth was driven by INR 25.6 lacs 
increase in dinner revenues.  

• With a growth of 42% in APC’s, Indian 
restaurants have had the highest growth in 
comparison to other F&B outlets. The 
increase is driven by an INR 1,098 increase in 
dinner APC. 

 

 

Illustration 16: Month wise break up of Occupancy, APC and Revpas along with average revenue done by an Indian Restaurant in a luxury and 
upper upscale hotel.  

 

• Food sales account for 71% of revenues, while beverage sales account for 29% vs a mix of 70% and 28% in 
Q1 2022. 

• Of the total revenue, 1% comes from breakfast, 15% from lunch, and 84% from dinner vs a mix of 0%, 18% 
and 82% in Q1 2022. 
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Illustration 17: Month wise break up of Mix of Business by Segment and Meal period done by a Indian Restaurant in a luxury and upper upscale 
hotel. 

 

• Weekdays account for 61% of the total 
business with Tuesday being the strongest 
weekday contributing to 18% of the total 
revenue. 

• Weekends account for 39% of the total 
revenue with Sunday being the strongest with 
16% share. 

 

Illustration 18: Q1 2023 Revenue contribution by Day of week and Mix of Business by Day of Week and Meal period done by an Indian 
Restaurant in a luxury and upper upscale hotel. 
 

• Average daily covers for Q1 2023 increased from 54 covers to 70 covers a growth of 15 covers vs Q1 2022. 
The growth in covers was driven by dinner and lunch meal period which increased by 10 covers and 5 covers 
vs Q1 2022 respectively. 

• Daily revenue for Q1 2023 averaged INR 2.22 lacs vs INR 1.23 lacs in Q1 2022 the increase in revenue was 
driven by dinner meal period which saw an increase of INR 84 thousand per day. 
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Illustration 19: Day wise Cover and Revenue performance by Meal period done by an Indian Restaurant in a luxury and upper upscale hotel.  

 
5. Pan Asian

• Q1 2023 has grown by 134% vs Q1 2022 
averaging INR 51.3 lacs per month vs INR 21.9 
lacs in Q1 2022. 

• The growth was driven by INR 26.2 lacs 
increase in dinner revenues.  

• Q1 2023 APC’s have seen a good growth of 
37% vs Q1 2022, the increase is driven by INR 
901 increase in dinner APC. 

 

 

Illustration 20: Month wise break up of Occupancy, APC and Revpas along with average revenue done by Pan Asian Restaurant in a luxury and 
upper upscale hotel.  

 

• Food sales account for 65% of revenue, while beverage sales account for 35% vs a mix of 72% and 28% in Q1 
2022. 

• Of the total revenue, 1% comes from breakfast, 18% from lunch, and 81% from dinner vs a mix of 0%, 29% 
and 71% in Q1 2022. 
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Illustration 21: Month wise break up of Mix of Business by Segment and Meal period done by Pan Asian Restaurant in a luxury and upper 
upscale hotel. 

• Weekdays account for 58% of the total 
business with Thursday being the strongest 
weekday contributing to 16% of the total 
revenue. 

• Weekends account for 42% of the total 
revenue with Sunday being the strongest with 
17% share. 

 

Illustration 22: Q1 2023 Revenue contribution by Day of week and Mix of Business by Day of Week and Meal period done by Pan Asian 
Restaurant in a luxury and upper upscale hotel. 
 

• Average daily covers for Q1 2023 increased from INR 29 covers to 50 covers a growth of 21 covers vs Q1 
2022. The growth in covers was driven by dinner meal period which increased by 19 covers vs Q1 2022. 

• Daily revenue for Q1 2023 averaged INR 1.72 lacs vs INR 73 thousand in Q1 2022 the increase in revenue was 
driven by dinner meal period which saw an increase of INR 86 thousand per day. 
 

Illustration 23: Day wise Cover and Revenue performance by Meal period done by the Pan Asian Restaurant in a luxury and upper upscale hotel.  
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6. Bar & Lounge

• Q1 2023 has grown by 183% vs Q1 2022 
averaging INR 39.06 lacs per month vs INR 
13.96 lacs in Q1 2022. 

• The growth was driven by INR 22.3 lacs 
increase in dinner revenues.  

• Q1 2023 APC’s have seen a good growth of 
27% vs Q1 2022, the increase is driven by an 
INR 451 increase in dinner APC. 

 

 

Illustration 24: Month wise break up of Occupancy, APC and Revpas along with average revenue done by Bar & Lounges in a luxury and upper 
upscale hotel.  

 

• Food sales account for 31% of revenue, while beverage sales and other revenue account for 68% and 1% vs a 
mix of 27%, 72% and 1% in Q1 2022.  

• Of the total revenue, 1% comes from breakfast, 15% from lunch, and 83% from dinner vs a mix of 0%, 26% 
and 74% in Q1 2022. 
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Illustration 25: Month wise break up of Mix of Business by Segment and Meal period done by Bar & Lounges in a luxury and upper upscale 
hotel. 

 

• Weekdays account for 61% of the total 
business with Thursday being the strongest 
weekday contributing to 18% of the total 
revenue. 

• Weekends account for 39% of the total 
revenue with Sunday being the strongest with 
16% share. 

Illustration 26: Q1 2023 Revenue contribution by Day of week and Mix of Business by Day of Week and Meal period done by Bar & Lounges in a 
luxury and upper upscale hotel. 
 

• Average daily covers for Q1 2023 increased from 24 covers to 52 covers a growth of 28 covers vs Q1 2022. 
The growth in covers was driven by dinner meal period which increased by 23 covers vs Q1 2022. 

• Daily revenue for Q1 2023 averaged INR 1.3 lacs vs INR 47 thousand in Q1 2022 the increase in revenue was 
driven by dinner meal period which saw an increase of INR 73 thousand per day. 
 

Illustration 27: Day wise Cover and Revenue performance by Meal period done by the Bar & Lounges in a luxury and upper upscale hotel.  
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7. In Room Dining 

• Q1 2023 has grown by 20% vs Q1 2022. Lowest YOY growth in comparison to other F&B outlets averaging 
INR 29.4 lacs per month vs INR 24.4 lacs in Q1 2022. 

• The growth was driven by INR 3.55 lacs increase in dinner revenues. 
 

Illustration 28: Month wise break up of Occupancy, APC and Revpas along with average revenue done by in room dining in a luxury and upper 
upscale hotel.  
 

• Food sales account for 83% of revenues, while 
beverage sales account for 17%. vs 81% and 
19%. 

• Of the total revenue, 13% comes from 
breakfast, 26% from lunch, and 61% from 
dinner vs 9%, 33% and 58%. 

 

Illustration 29: Month wise break up of Mix of Business by Segment and Meal period done by in room dining in a luxury and upper upscale 
hotel. 
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• Weekday accounts for 59% of the total 
business with Thursday being the strongest 
weekday at 15.46%. 

• Weekends account for 41% of the total 
revenue with Friday being the strongest 
weekend-day with 14.49% share. 

 

Illustration 30: Full Year Q1 2023 Revenue contribution by Day of week and Mix of Business by Day of Week and Meal period done by in room 
dining in a luxury and upper upscale hotel. 
 

• Average daily covers for Q1 2023 increased from 77 covers to 92 covers a growth of 15 covers vs Q1 2022. 
The growth in covers was driven by dinner meal period which increased by 9 covers vs Q1 2022. 

• Daily revenue for Q1 2023 averaged INR 98 thousand vs INR 82 thousand in Q1 2022 the increase in revenue 
was driven by dinner meal period which saw an increase of INR 12 thousand per day. 
 

Illustration 31: Day wise Cover and Revenue performance by Meal period done by In room dining in a luxury and upper upscale hotel.  

About Compset: 
 
Unveiling the Power of Data for Your Food and Beverage Success! 
 
Are you ready to elevate your food and beverage business to unprecedented heights? Look no further than 
Compset, your ultimate partner for premium data benchmarking, analytics, and marketplace insights tailored 
specifically for the global food and beverage industry in hotels. 
 
We understand that staying ahead in this fiercely competitive market requires more than just intuition. It demands 
solid, data-driven strategies that set you apart from the rest. That's where Compset comes in. 
With our cutting-edge solutions, you can effortlessly benchmark your food and beverage performance against your 
toughest competitors, empowering you to make informed decisions that drive growth and profitability. No more 
relying on guesswork or outdated practices—let data guide your path to success! 
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We are committed to providing you with the most accurate and comprehensive insights available. We leverage 
advanced analytics and meticulously curated data to unveil hidden opportunities, identify emerging trends, and 
unlock the untapped potential within your business. 
 
Ready to take the leap and seize your rightful position at the top? Reach out to us today and gain access to a world 
of game-changing benefits, Compset is here to empower you every step of the way. 
 
Don't settle for mediocrity when you can stand out as an industry leader. Join the ranks of successful food and 
beverage establishments that have harnessed the power of Compset's data-driven solutions. Contact us now at 
satpal@compset.com.au or dial +91 90226 48532 to embark on a transformative journey towards unrivalled success. 
 
Remember, the future belongs to those who dare to embrace innovation and make data their secret weapon. It's 
time to leave your competition in the dust and forge a path of unparalleled excellence with Compset by your side. 
Together, let's redefine what it means to thrive in the food and beverage industry. 
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